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M E D I A  I N F O        F O R  I M M E D I A T E  R E L E A S E  
 

MORE RETAIL THERAPY, ANYONE? 

KUALA LUMPUR, 15 NOVEMBER 2014: Do you know that the mall was originally created to be a 
community centre where people would come together for shopping, cultural activities and social 
interaction? Well it is safe to say that the ubiquitous mall has achieved and even surpassed those early 
expectations. Our favourite mall gets us out of the harsh weather, be it hot or cold and has everything that 
we need to relax, shop, eat and in some cases, do some training to keep fit.  

  
A good mall is all about location and offerings – established merchants, good restaurants, eateries and that 
special something that makes one mall different from another. Although many people go to a mall to shop, 
others see the shopping centre as an activity hub and expect to be entertained when they meet up with 
friends and family at these places. Combining relaxing entertainment with physical entertainment like a 
sports arena, a skating rink or an in-door garden provides people with options to choose from and this is 
usually regarded as one of the top qualities of a good shopping mall. 
  
Nowadays, it is very common to come across areas which have been developed with a combination of 
hotels, malls, restaurants, offices, stores and residential units to form their own communities. In a country 
like Malaysia, where traffic jams are prevalent and parking spaces limited, people prefer to shop in 
one location without having to drive all over town. 
  
There are more than 350 shopping malls in Malaysia at present, with well over 120 malls in greater Kuala 
Lumpur itself, many of them concentrated in the Bukit Bintang area. Some of these malls attract over 3 
million visitors a month - proof that apart from eating, Malaysians love to shop. 
  
Malaysians are in for a retail overdrive with the opening of new malls in and around Malaysia beginning 
with Quill City Mall in October 2014 and IOI City Mall Putrajaya in November this year. 
  
Quill City Retail Mall is a 7-storey lifestyle mall encompassing a net area of 770,000 sq. ft. of retail space. 
Located along Jalan Sultan Ismail, it has more than 320 trendy lifestyle stores, an exciting entertainment 
hub and an exclusive Kid Zone spread across its spacious area. The best feature of the mall comes in the 
form of its sky alfresco dining, the first of its kind in Kuala Lumpur. The dining area has an organically 
shaped roof consisting of multi-coloured glass and opaque panels that allow for maximum daylight and 
fantastic views of the surrounding area. 
  
IOI City Mall is a brand new lifestyle and entertainment mall located in Putrajaya. It consists of four levels 
of retail space, encompassing 1.4 million sq. ft. of net lettable area. Once opened, IOI City Mall will have 
over 350 specialty stores, restaurants and eateries. Its anchor tenants include Golden Screen Cinema, 
Parkson and HomePro. The best feature of the mall is the Olympic size skating rink and indoor 
entertainment park called “District 21”. 
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There are several malls set to open in the first quarter of 2015, i.e. Sunway Putra Mall and Sunway Velocity 
in Kuala Lumpur. Sunway Putra Mall is part of an integrated development comprising Sunway Putra Tower 
(offices), Sunway Putra Hotel and Serviced Apartments. Located opposite the Putra World Trade Centre, 
the mall comprises 580,000 sq. ft. of retail space providing shoppers, especially those living around Taman 
Duta and Kenny Hills, with six levels of shopping and dining experience. 
  
Sunway Velocity Mall is located near Jalan Cochrane and not unlike its sister mall, the Sunway Putra Mall, 
will also consist of offices and hotel components. The feature concept of the mall will be a thematic retail 
area - an Asian Avenue offering South Korean, Japanese and other Asian goods and services. Both Sunway 
Putra Mall and Sunway Velocity Shopping Mall will not have an anchor departmental store but instead, 
have eight to ten mini-anchor tenants including a supermarket, a cosmetics hall, a home improvement 
store, a food court and a cineplex. 
  
Expected too, in the next two years are three self-contained mixed developments of hotels, offices, 
residential and retail areas i.e. Empire City in Damansara, MyTownKL and KL Gateway in the Bangsar South 
area. Shoppers can expect every one of these developments to offer the best mix in retail, dining and 
leisure to hit Kuala Lumpur’s ever growing shopping landscape. 
 
 
For more information, kindly contact:- 
Ms Salinda Sany, 
Senior Assistant Director, Shopping Secretariat Malaysia 
Tel: + 603-8891 8531 
Email: salinda@tourism.gov.my 
 
Ms. Evelyn 
Malaysia Shopping Malls Association (PPK) 
Tel : + 603 - 7727 6202 
Email: ppkmalaysia1984@gmail.com  
 

 
ENDS 

 
For more media releases, media info and media features on Malaysia’s tourism industry, kindly visit the Media Centre 
of Tourism Malaysia’s website at http://www.tourismmalaysia.gov.my/ 
 
MALAYSIA TOURISM PROMOTION BOARD OR TOURISM MALAYSIA is an agency under the Ministry of Tourism & 
Culture, Malaysia. Tourism Malaysia focuses on the specific task of promoting Malaysia at all levels. Since its 
inception, Tourism Malaysia has grown by leaps and bounds and it has emerged as a major player in the international 
tourism scene. In 2013, Malaysia registered 25.7 million tourist arrivals and RM65.4 billion in receipts, making tourism 
its second largest foreign exchange earner and the sixth highest contributor to its Gross National Income (GNI).  
 
Malaysia is celebrating its fourth VISIT MALAYSIA YEAR (VMY) in 2014 with the theme “Celebrating 1Malaysia Truly 
Asia”. The promotion of the country continues with the MALAYSIA YEAR OF FESTIVALS (MyFEST) campaign in 2015 
with the theme “Endless Celebrations” emphasising the various festivals celebrated by its multicultural society. Both 

http://www.facebook.com/friendofmalaysia
http://twitter.com/tourismmalaysia
http://blog.tourism.gov.my/
mailto:salinda@tourism.gov.my
mailto:ppkmalaysia1984@gmail.com
http://www.tourismmalaysia.gov.my/


 

MALAYSIA TOURISM PROMOTION BOARD 
 (MINISTRY OF TOURISM & CULTURE, MALAYSIA) 

No. 2, Tower 1, Jalan P5/6, Precinct 5, 62200 Putrajaya, Malaysia 
Tel: +603 8891 8000; http://www.tourismmalaysia.gov.my 

www.facebook.com/friendofmalaysia; twitter.com/tourismmalaysia; blog.tourism.gov.my 

 

3 

 

campaigns are key drivers towards achieving the country’s target of 36 million tourist 
arrivals and RM168 billion in receipts by 2020, as outlined in the Tourism NKEA (National Key Economic Area).      
 
Through the Tourism NKEA, collaborative efforts between the Ministry of Tourism and Culture, other Government 
agencies and the private sector have been enhanced to help secure Malaysia’s position as a leading tourist 
destination. The targets set under the Tourism NKEA will be achieved through the implementation of twelve Entry 
Point Projects (EPPs) clustered under five themes: Affordable Luxury; Nature Adventure; Family Fun; Events, 
Entertainment, Spa and Sports; and Business Tourism.    
 
Press contact: 
Media & Publicity Unit: 
Azizah Aziz (Ms), Senior Deputy Director, Communications & Publicity Division 
Tel: +603-8891 8752 
Email: azizahaziz@tourism.gov.my 
 
Editorial Unit: 
Anis Rozalina Ramli (Ms), Senior Editor, Communications & Publicity Division 
Tel: +603-8891 8759 
Email: anisramli@tourism.gov.my 
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